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Appendix 1 

 
Figure 1: Baby Care product in the U.S (2016) 
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Appendix 2 

 
Figure 2: Bab y Stroller Market in the U.S (2016) 

Appendix 3 

 
Figure 3: Customer Segmentation in the U.S (2016) 
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Appendix 4 

 
Figure 4: Simple Stroller Produced by Graco (2016) 


